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Creative Women
Holiday Sale,
Friday, November
30, 1-8 p.m.,
and Saturday,
December 1, 10
a.m. - 6 p.m.,
Chace Mill,
Burlington.

www.creative
‘women.net.

www.hopefor
‘women.com

www.believein
‘bangladesh.com
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help themselves

hen Evan Goldsmith and his father David
look at one of their company’s products
— a greeting card with dried ferns and
flower buds pressed into a graceful pactern
— they think more about who made it
than about how it’s doing on the marker.
In this case, the creator was Babli, who
lives in the state of Urtaranchal in north-
ern India. She's one of 35 crafters who are
now earning a monthly wage through the
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Vermont-based importers help wormen

maother Kathleen Swanson’s home in
South Hero. ;

It’s no secret thar the reduction of
poverty starts with the financial empower-
ment of women. Bangladeshi Muhammad
Yunus won the 2006 Nobel Peace Prize
not just because he pioneered the micro-
credit loan, but because those tiny loans
have the specific virtue of enabling women
without collateral — tradicionally

card distribution business, aptly called
Hope for Women.

In Babli's remore Himalayan village,
where subsistence agriculture is the norm,
women do 99 percent of the work,” says
Evan — they plow the fields, raise the
kids, and haul the firewood. Yet despite all
this labot, they rarely earn any money.
The few paying jobs available to women,
in domestic help or street sweeping, net
about $1.50 per day. Because of the
Goldsmiths, these women are earning five
to seven times that, using the region's nat-
ural resources and their own crearivity.
Hope for Women pays their monthly

h d by banks — to open their own
businesses.

What happens when third-world
women earn their own money?
Overwhelmingly, they send their children
to school, Evan Goldsmith discovered this
when he interviewed each woman who
produces his company's cards: “Not health
care, not better houses. Education,” he
confirms. “Especially for cheir girs.”

The Goldsmiths — Evan, 37, and
David, 67 — founded Hope for Women
as an e-commerce company in 2003, sell-
ing boxed card sets made by four women
in Uttaranchal. The project was an unlike-
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wage up front, plus extra for each card the
women make, regardless of how fast the
products move in the U.S. “The margins
are thin," Evan concedes with a wry smile.
The Goldsmiths' business, operating
from a Main Street office, is one of a
growing number of Vermont enterprises
that aim to assist women in the develop-
ing world. Creative Women, another
wholesale distribution business based in
Burlingron, was started by Ellen Dorsch of
Grand Isle to give weavers and seamstress-
es in Ethiopia and Swaziland a larger,
steadier market for. their hand-woven
home décor products. And Peace Carps
recurnee Shelagh Cooley's B.ELLEV.E.
in Bangladesh, a combined online textiles
store for brothel workers and charity for
street children, is headquartered in her

ly-one for both son and father, but a per-
fect collaboration. Evan had spent 15
years in the nonprafic world, beginning
with two years in India after college work-
ing with the NGO Women in Sustainable
Ecosystem Rehabilitation (WISER).
David, a businessman, had spent a life-
time reaping profits, eventually serving as
vice-chair of a major NASDACQ company.
“I was, like, ‘Just stamp the dollar sign on
my forehead!”™ he says with a laugh about
his former life.

The father and son finish each other's
sentences. David shows his flair for board-
mom persuasion in a New York accent —
from Westchester County — while Evan
tells stories of his stint abroad, when he
wrote home on cards made by rural women,






